
he town ofMunhall, Pa., is steeped

in tradition. It's onc ofthc seven orig-

i,wl boroughs of Pennsylvania, and

for the past 100 ycars, the residenls of

~vlnnhall have worked the area's mills. At­
the lurn ofthe ccnh.n)', steel was one of the
only goods produced in what is still kno,,~ 1

as the Stccl Valley, a collection of com­

munities nestled in thc hcart of the U.S.

Rust Belt. At one point in history, the rc­

gion produced morc stccl than an)' other
placc in the ,,·orld.

'Ibday, Ivlarccgagli'l USA, Munhall, Pa"

prcscrves th'lt heritage. The stainlcss steel
pipe and tubing and g,dvanized tubing

n1<lnUf'lch.lrer sits on 31 acres off the banks

of thc JV[onoug'lhela River, whosc waters
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snakc through the Steel Vallcy. From that

facility, 40,000 tons offinished product arc

shipped throughoul North 'lIld South

America. Along with a handful of rcmain­

ing metal producers in the area, Marce­

gaglia continues the legacy that W'lS set in

place more than a cenh.lf)' ago.
U\Ve ha,-e quite a bit of available land,"

sa):s DUI'id Cornclius, president of Ivlarce­

gaglia USA, of Ihe Steel Valley property

Ihat the company occupies. "It affords us

quite a 101 of opportnnit)' to expand,"

Thc Marcegagli'] USA operations in

Munhall began in 1998, and its production

f.1cilit)' spans 300,000 sqlwre feet ofcovered

mea. Ilonscd at the Munh,dl filcility are 17

tube mills, four off-linc eddy current sta-

tions, thrcc cut-off Inachines, one picklc

tank, one off-line anncaling furnace, t,,·o

straighlcncrs and two polishers. All of thc

company's equipmcnt is dedicated to the

production ofstainless 'lIld galvanized pipe

'lIld tubing. Stainless steel ornamental and

struch.If<,1 tubing, inclnding rounds,

sqUHres and rcctangles, produced 'ltlvlarcc­

gaglia's p'lrent companyopcrations in Italy,

are also ilwentoried in Munll<lll.

A family affair
The production taking p\;,ce in Munhall

borrows from the are'l's ycars of production

expertise, but it brgely inherited its bllSi­

ness and production savv)' from Steno

~vlarcegaglia and his son Antonio, the

http://www.marcegaglia.com


company's chairman and CEG, rcspec­

tively. Steno Marcegaglia founded the

company in 1959 in Gazoldo degli Ip­

politi, Hall" In his late 20s, hc partnercd
with a friend and began to manufacture

slides for roller shutters. They initially
hircd [wo cmployces, but in the matter of

just a fell' short years the number of staff

had to increase significantly in order to
start production of tubes from hot-rolled

strip. \·Vith an innate business sense, a n<lt­

ur:11 progression toward bigger and better

operalions ensued. Product ranges and

quality incre,lsed as new equipmeut was

incorporatcd into thc Italian opcrations.

I,ikewise, the reach of the company ex­

panded as acquisitions outside of Hall'

began 10 take place.

\·Vh<lt's now <In iutenUltional steelmak­

ing company startcd as a mcrc craftsman

shop. As time passed, its humble begin-

nings led to 47 pl<lnts, 49 sales offices, 150

agencies, 3.5 million squarc mctcys of

Inanufacturing area, 4.5 million Ions ofan­

nually produced steel aud 6,000 employ­

ees worldwide. Steno i'vlarccgaglia Icarncd

how to set his company apart from Ihe

compctition when it W<lS just ,I small oper­

ation, and now he's applying thc samc tac­

tics to h is much larger company.

"Having grown a business from scratch

into a mullibillion dollar company is

something th<lt few individuals or families

have accomplishcd:' says Cornclius. "J
think that the pride of thal' accomplish­

ment carries through to all of the employ­

ees who continue the tradition of hm-d

\I'ork ,md growth."

In thc ncar~lccadc that thc i''''arccg,lgli<l

Munhall oper'ltions have been producing
tubc and pipe, it's been clear that its capac­

ity for success is hereditary. "\-V'hen Ihe
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Marcegaglias first bought the U.S. com­

p,my in the early 1990s, the stainless steel

industry WilS milture, but there were plenty

of opportunities for gro\\th," Cornelius ex­

plains. "1l1ere \\'as consolidation beginning

to take place in the industry, leaving anI}'

the most efficient producers still here laday.

\~'e were 'lble to remain one of the leilding

produccrs in North America."

As mills closed shop in other p;lrts of the

country, tvlilrceg;lglia USA continued to

grow. Its roots are embedded in ;l commit­

ment to providing quality and service by

controlling costs ;lnd improving produc­

tion efTiciencies. Thc !\llmceg'lgli'l f;lmily

,places emph;lsis on ;lttention to detilil­

especi;llly, as Cornelius notes, "doing the

little things right."
He S;lys, "Remaining a family-owned

comp;lny is a benefit in the fact that the de­

cision-nlClkillg tilne is instantaneous," says

Cornelius. "[The Mmceg;lglias] me the

people that make the invcsbllent decisions,

ilnd we don't h""e to wait for a long period

of time for a decision, \Ve C;ln mQl'e quickly

compared to other large-sized companies

that Ilfll'e many more l;lyers of management

involved in the decision making process."

OFten family-run busincsscs don't reach
thc size of ;l comp;lny such as Mal"Cc­

gagli;l. And as an international COmp;ln}',

Milrcegaglia's customers are ablc to bene­

fit from thc vast army of resources and ex­

perience that it has compiled over the

years. The company is able to purchasc on

;l glohal hasis and supply a diverse range of

steel products from plants bcst suited for

the required application.

Paternal partnership
The original principals that thc company

was founded on are still in the Forefront of

Mareegaglia's operations. But, with that

finn conviction to stick to its traditional

business philosophies, Marcegaglia also

exhibits;l desire to move fonvard in a tech­

nological sense.
"The owners have always believed in

reinvestrnent to promote and sustain thc

growth of thc eomp,m}'," S'lyS Rob Yepsen,

vice president ofsales at i\lhJrcegaglia USA

"Thc company is iI le;lder in developing
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Hnd increases in our customer base.
"'Vc recently added our seventh and

eighth IHser welding systems for the pro­
duclion of stainless sleel tubes and pipes,
which is the most recent technology avail­
able for welding tubular products," says
Yepsen. "Wc didn't develop the IHser weld­

ing technology, ofcourse, but we're one of
the leaders of Hpplying Ihat application to
steel tubes and pipcs. Our personHl tech­
nologicHI experlise can bc found in the

group's own cngineering comp'lIly that dc­
velops the mills that wc run the steel
through." Prior to the addition of thc laser

welding systems, tubcs were G'li\'V­
welded. Today, the production rate is sig­
nificantly faster.

To maintain its forward momentum,
the company plans to add another high­

frequency welding mill. It will add another
15,000 tons per year in capacity and is to
be commissioned around the end of2008.

Through its engineering company and
the incorporation of new equipment,
Marccgagli') '11so plans to expand its size
range at the Munhall facility, which will
allow its products to enter new market

segments. Those of interest include the
bcverage industry, as wcll as the phanna­
ceul'ical industry. Currently it offers

outer diameters ranging from Ys inches
to 12.75 inches and wall measurements
from 0.028 inches to 0.25 inches. As

equipment Hnd technology allows, offer­
ings will ultimately grow.

In terms of change, the physicHlland­
scape of the Steel Valley isn't apt to be al­

tered, barring a phenomell<ll event, of
course. 'Vith respect to the manufactur­
ing backbone of the area, a tradition of
steel production will inevitably continue.

But thanks to a lcgaey that has been
building for Illore than half of a century,
the tvlarcegaglia company is able to grow
with the times while its original philoso­

phy remains intact. •
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Now

Available!

RI

• Square 2" - 7"

• Rectangle 3" x l'j," - fo" x 4"

• Round 2 NPS-8 NPS

• Square, Rectangle & Round
in a wide variety of gauges.

-- &>Powder Primed Tubing

EPoxr...... KOTE

however, Marcegaglia's success can also be
measured through traditional financial
performancc, sueh as net ineome and
EBITDi\, HS well as the volume growth

Are you ready to
uncover more profit?
• Weld spatter doesn't stick

• No VOC's or harmful fumes
• No special welding procedures
• Reduces cleaning & preparation
• Compatible with powder & paint systems
• Save space, store EPOX Z KOTE outdoors!

Powder
Prim.ed
Tubin

ncw technologies in the transformation of
steel products, which 11<IS been an impor­

tant factor in the company's success. In ad­
dition to advancements in technology,

DIVISION Of' THE JOHN MANt::I:U' COMPANY

USA 800-733-5683 CANADA 800-265-6912

"l.,~~ :'~1T;~~~DE SALES@ATLASTUBE.COM WWW.ATLASTUBE.COM
Marcegaglia USA, Munhall, Pa.,
412/462-2185, lax: 412/462-6059,
www.rnarcegaglia.com.
e-mail: inlo@marcegaglia-usa.com.
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